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4 And an answer to the question:
?f‘ Why do geeks and hipsters all have =
startups that do the same thing?* | . &
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The geolocation industry is
fundamentally unbalanced
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Annual Per Capita US Household Spending:
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There are more companies

where there are less dollars
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Market Adoption Cycle

Technological Maturity

Twenty-Something Entrepreneurs

Herd Mentality



1" Life360°

Weekly Growth Rate

300 families a week

100,000 families a week

3,000 families a week




A Life360°

Weekly Growth Rate

August 2010

1,393 user ratings
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“...The program is inaccurate. My
wife and | are in the same place
and puts my wife 2 miles away.”

February 2011

14,392 user ratings
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“You would be crazy not to
have this app. Especially if you
have children”




Faces of the Herd

The Business Guy: doesn't respect people



The herd is driven by
sel ego, not money
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“For kids to know where th sadec &:t remember

where they've been.” -Dennis €
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People are already
having success
breaking from the pack
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Bringing the grocery store
loyalty card to millions of
busy moms
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| Ge a car on demand.
Tens o 'thousands of
rides booked'in San
Francisco alone







