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About Cirius Technologies, Inc.

V' A mobile ad technology company.

V Founded in 2004 in Tokyo.

V Running a few mobile advertisement platform:
EI Al OAEI C O! A, | AAI 08

V AdLocal Iis a locatioibased mobile advertising
service using GPS and CHIIs.
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K How familiar are you with the Japanese

market?

K Any specific Impression of the Japanese mobill
market?

K Any specific topics you are interested in hearir
today?
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Part I
Japanese Mobile Market Trends



Overview Japanese mobile market from
these aspects;

K Growth of the mobile population
K Paid contents

K E-commerce

K Video

K Realworld integration

K Trends in 2009



Japanese mobile market quick glance

V 90%o0f the subscribers use the mobile
web.

V90% on 3G by 2008.
V Almost 1/2 are GPS enabled phones.



Japan mobile subscriber growth
Mobile Subscriber Forecast (20@2011)
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Mobile commerce market hit $ 10B

(Billions USD) 12
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Popular mobile contents
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Mobile Video and TV
TV watching (w/ digital TV tuner) and video
sharing will soon become a top mobile

entertainment.
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You Tube on mobile NicoNicoVideo Sharing




|IC walllets integrated with mobile phones

K 28.5 mil subscribers (as of Mar 31, 2008)
K Public transportations, supermarkets, vending




Why did the market grow so rapidly?

V Broad coverage of 3G network
V Flat-rate data plans

V Operators had morenfluence upon
mobile ecosystem than in GSM
markets.
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Latest trends to promote mobile ad market
expansion

V A new regulation to put GPS for all 3G
phones

V Top 2 operators have integrated Google a
default search

V Massive growth of "notofficial” sites
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Part Il
Japanese Mobile Ad Market
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