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First, Introductions

Chad Conor
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Not to Scale!



Prototyping is the fastest way to learn



Business and Customer Empathy

Holistic brand and marketing experiences

Development of new and emerging technologies

Thought leadership

Prototyping



White Label



Build utility and syndicate everywhere



placesaver+



See Save Store



We Make Sharing Simple



Share what you want, with who you want, 
how you want.

Inputs Outputs

Access

Your 
Content



So, Why?



Because we
believe in

Exceptional
Experiences



And we had a
speaking slot



Making mobile social



- We’ve seen it all. Big Brands tend to attract attention

- When you control the cash, you have a lot of conversations

- People want to meet you

- We’ve seen a lot of things, but we’ve heard what people want

- Where are the great things?

Mobile & Social



Unofficial Market Size

Everyone Else

(“my phone has a camera!”)

Us & Our Geek Friends

(“I’m so twittering that”)

Go Figure 1



OR



Mobile Social Today

- Devices

- Carriers

- Technology

- Proprietary OS & Apps

- Registration

- Subscriptions

- Security

- Ads over utility

- Lack of valid, contextual data

- Join another network!

- Premium costs

- How old is this content?X



Where’s the Love?

- Its high tech versus right tech

- Its ad fueled

- Its capability over needs

- Who is thinking about the user?

- Who is making it easy?

- Who is enabling awareness, trial and adoption?



What is social?

- Touch

- Talk

- Share

- Discuss

- Discover

- Easy! - for some :)



We need a better mousetrap



- Convergence

- Open source

- Web based applications

- Cloud computing

- Higher speeds ;)

- Mobile services & devices

And things look good!



Joy!



- Plan A: Tell you all about what works and 
what doesn’t work

- But we already told you that

- Plan B: Build a collaborative expression to 
demonstrate our vision

So we got together



- Where am I?

- What do I need to know?

- What can I do?

- Who else has been here?

- What did my friends do?

- Sharing enables conversation

Social starts with sharing



- A first of its kind mobile sharing platform

- Enabling a new way to engange with a location

- Desktop & Mobile

- Synchronous sharing

- Turn any place into a sharing space

- No registration, no user accounts

- Make a Drop and give it a place!

Introducing Location



- Make a drop

- Add your content

- Set its location

- Visit location

- Access location.drop.io on iPhone, BlackBerry or Web

- View content

As Simple as it Sounds













Sample Scenarios



Shared Experiences



Urban Treasure Hunt



Privacy and Security



Unlocked Experiences



Outdoor Marketing



Context is King



Customized marketing
delivered to the last 3 feet.
How will you use it?



http://location.drop.io
Desktop

BlackBerry*
iPhone (coming soon)**

* with GPS    ** email chad@dropio.com to join the iPhone beta

IE - Not So Much :(
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